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Presentation Marking Guidelines – Competition Final
Content

1. Intro

a. Introduce themselves and scenario (we should know who they are, and who the audience is)

b. Orally go through agenda

c. Tell audience to hold questions to end of presentation

d. Intro has purpose (who, what, where…)

e. Includes some creative element (we will not mark the degree of creativity here, just that there is some at all)

2. Body

a. Must have either 2 or 3 main points

b. 3x5 rule (max three words/bullet, max 5 bullets/slide)

c. agenda needs to be followed in order

d. has purpose, flow, and relevance

e. they ‘play the role’ for whatever the scenario is

f. they understand the nature of the message (positive, negative, persuasive, etc)
3. Conclusion

a. Summarizes presentation (from agenda)

b. It is clear when conclusion starts

c. Call for action (dependant on scenario)

d. Make clear it’s over (they don’t just stop talking, wait a second, then say thanks)

4. Transitions

a. Logical flow from point to point

b. Positioning of slides

c. No pauses

5. Message

a. The purpose and message of their presentation is very clear and strongly presented
b. All points of their presentation relate directly back to their purpose (conciseness)

6. Dysfluencies

a. Check for each one (each one is minus 1)

b. No repetitive language

c. No unprofessional language

Non-verbals

7. Projected confidence - Well-groomed professional appearance
a. Demeanour
b. Posture

c. Eye-contact

d. Preparedness

e. Apologizes (auto zero in Projected Confidence)

f. Slacks (not khaki’s)

g. Tucked in shirts (guys and girls)

h. Nylons for girls (no bare legs)

i. Business shoes

j. No 5 pocket pants

k. Chewing gum = -50%

l. Clean shaven

8. Voice Control – volume and expressiveness

a. Fluctuations (highs and lows used appropriately)
b. Everyone can hear (always speak to the last row in the class)

9. Voice Control – clarity and speed
a. Enunciation

b. No slurring of words

c. No stuttering

d. No mumbling 

e. Takes advantage of speed (quickly at times, slowly at other times)
10. Facial Expressions

a. Smile

b. Hair not in face

c. Appropriate

11. Movement

a. Uses all space (back wall to first audience member, side to side)

12. Hand movement

a. Hand in pockets = auto zero in hand movement

b. No fiddling

c. No hands behind back

d. Gets outside of bubble

e. Fluctuations

f. No repetitive movement

13. Eye contact

a. Look at each audience member

b. Moves eyes around

c. Doesn’t stare into space

d. No looking at slides

Creativity
14. Gained audience attention/engaged in topic

a. Startle your audience

b. Passion for topic

c. Instil interest

d. Memorable
15. Rapport with Audience
a. Uses examples

b. Gets outside the box
16. Initiative above and beyond

a. Innovative

b. Examples, demonstrations

c. Extra sensory appeal (sounds, smells, sights, etc)
d. Props

e. Creative Slides

17. Appropriate enthusiasm

a. Not over/under enthusiastic
18. Slides – Layout and font size/style

a. title, bullets on left, pic on right

b. less is more

c. spacing is balanced

d. keeping it linear

e. proportions are good

f. is not cluttered

g. has some sort of template or continuity in theme

h. Distinction from title to bullets

i. Title larger font than bullets

j. Reasonable, readable
19. Slides – Content and Clip-art

a. Relevant

b. Not from PowerPoint bank

c. Clear, in focus

d. Parallelism (linear)

e. Content compatibility










School of Management
University of Ottawa

136 rue Jean-Jacques Lussier, Ottawa, Ontario K1N 5N6

Tel: 613-562-5805 Toll Free: 1-800-868-8292 Web: www.management.uottawa.ca

