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Great Guerrilla Marketing: 1. they are using free data (from Ontario’s Consumer and Corporate 
Affairs); 2. it is an important-looking card; 3. most people won’t mind be snail mail spammed 
because it is a reminder of an important anniversary of theirs anyway; one they have probably 
forgotten in any event; 4. it is personalized; 5. the data (name and address) will be (for once) 
mostly accurate since corporations are required by law to keep this info up to date; 6. it is 
relatively low cost; 7. the call-to-action is strong: you can get 50 seals for free and if you don’t 
like them, you can send them back and ‘you won’t owe a cent’ (but who will send them back?). 
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