




ÅSmart and Efficient Transportation 

Alternatives (SETA)

ÅPoint based loyalty program

ÅOC Transpo riders receive points to be 

redeemed for merchandise



òTo provide commuters with incentives for 

using public transit which will in turn ease the 

struggle of ensuring a sustainable 

environment.ó



ÅAir Miles                                  

ð9.5 million consumers 

ðOffers 97% brand 

awareness

ðDelivers over 800 

redeemable rewards

(www.loyalty.com)



Commuters

ÅIndividuals taking OC Transpo

ðGovernment Employees

ðPrivate Industry Employees

ðStudents

ðSeniors

Advertisers

ðRetailers

ðTicketmaster

ðElectronics Stores



ÅCity and OC Transpo

ÅCommuters

ÅParticipating Retailers



Regular Student Monthly

Daily Weekly Monthly Daily Weekly Monthly Daily Weekly Monthly

2 12 48 4 24 96 $0.08 $0.48 $1.92

Pass Cost Ride Value

$62.65 $1.31
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1st redemption level (250 swipes)

2nd redemption level (500 swipes)

3rd redemption level (750 swipes)

Assumptions

Average Rides/Swipes Points Earned Reward Value in Dollars

Value Proposition For SETA Rewards

4th redemption level (1000 swipes)

5th redemption level (1500 swipes)

Points earned per ride

Return on Purchase

3.06%

Each point is valued at

Run Bus 

Pass Form



Å3 year commitment from retailers (Pre -sales)

ÅStrategic Investors (Law Firms)

ÅMunicipal and Provincial grants



Source of Revenue Volume SETA Rewards City of Ottawa

Membership 200,000 $400,000 $200,000

Advertising 150 $912,000 $228,000

Total $1,312,000 $428,000

Membership Fee $2.00 $1.00

Advertising 80% 20%

Bronze $4,800 $1,200

Silver $6,400 $1,600

Gold $8,000 $2,000

Platinum $9,600 $1,200







ÅFree newspapers

ÅMillion Acts of Green/David Suzuki 

Foundation

ÅInterview with local news channel



ÅRewarded for choosing an environmentally 

friendly alternative

ÅSimple redemption of merchandise

ÅAccessible advertising packages for our 

partners




